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BACKGROUND

This is a part of an extensive research study conducted by the Department of Management, Birkbeck College, University of London. The study mainly aims at understanding lifestyle (social relations, earnings, consumption, entertainment etc.) social behavior and domestic issues in the urban India. 
This is the 3rd wave for the study; the earlier waves were conducted in 1997 and 2002. 

RESEARCH OBJECTIVES

The research objective in the light of the above background is to:

· To understand the lifestyle behaviour in Urban India
· To understand the socio cultural issues like spending behaviour and domestic violence
FACTORS AFFECTING RESEARCH DESIGN

· Considering the objectives of research, the target group should include both housewife and chief wage earner (a chief wage earner is defined as the person who contributes the maximum to the monthly household expenses). 

· Other adults in the family would not have an idea on the family spends.
INFORMATION AREAS
	Study objective
	Key information areas 

	Household details 
	Total number of House hold members

	
	Gender 

	
	Age 

	
	Relationship 

	
	Education 

	
	Occupation 

	Decision making
	Financial  Decisions 

	
	Important decisions

	
	Bank accounts

	Time Spend
	Time spend in paid work 

	
	Time spend in domestic work

	
	Time spend in leisure

	Earnings 
	Husband’s Income

	
	Wife’s income

	
	Total Household income

	Spending
	Spending on Ration

	
	Spending on Alcohols / cigarettes

	
	Spending on cloths

	
	General expenses electricity, water, LPG etc.

	
	Spending on servants, other hired services

	
	Spending on transportation

	
	Spending on communication

	Durable ownership
	Ownership of various Household durables

	Domestic Issues
	Sufficient reasons for divorce

	
	Use of violence by / against partner


RESEARCH DESIGN

· Research Methodology –

· We would be conducting face-to-face interviews using a largely structured questionnaire as data collection tool.

· The respondents would be contacted at their residence through a process of random sampling
· Target Group – 
· Adults

· Males, Females (CWE / Housewives )
· Belonging to SEC A/B/C/D/E households


· Centers & sample size –
We are suggesting the following two options. 
	
	
	Sample Size

	Centers
	Zone
	Option 1
	Option 2

	Mumbai
	West
	300
	300

	Kolkata
	East
	300
	300

	Delhi 
	North
	300
	300

	Chennai
	South
	300
	300

	Ahmedabad
	West
	200
	200

	Lucknow 
	North
	200
	200

	Kochi
	South
	200
	200

	Patna 
	East
	200
	200

	Bhubhneshwar
	East
	-
	150

	Ludhiana
	North
	-
	150

	Indore
	West
	-
	150

	Vijaywara
	South
	-
	150

	
	
	

	Total
	2000
	2600


· Minimum Quotas – 

	GENDER
	

	Males
	50%

	Females
	50%

	SEC
	In proportion to population

	AGE
	In proportion to population


· Sampling plan – 

We propose systematic random sampling methodology as follows:

· Starting addresses would be generated from the electoral rolls. This would not only ensure that the respondent selection is free of any bias, it would also give a good geographical spread of the city
· Around each starting address pre-defined number of interviews would be done. Successive households in a starting area would be contacted using the right hand rule of field movement.
COST AND SCHEDULE

Schedule
The time lines for the study would be as follows:

	Activity
	Day

	Commissioning of the study
	Day 0

	Questionnaire finalization
	Day 3

	Field set up and training of teams
	Day 5-7

	Fieldwork duration
	Day 8-22

	Data coding, punching & cleaning
	Day 20-33

	SPSS data file
	Day 36


Cost
The study would be as follows:

Option 1 N = 2000 : 7710 UK Pounds
Option 2 N = 2600 : 9660 UK Pounds
· A 12.36% service tax will be charged on the above amount as per Government of India laws. 

· These costs are inclusive of courier charges for sending the filled in questionnaires to UK.
Terms of Payment

· 50% advance on commission of the study.

· 50% balance on completion of final presentation.
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