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Research & Marketing Services Ltd.

         26, Odozi Street, Ojodu, P. O. Box 8225, Ikeja, Lagos.

       Tel: 4922100, 7741623, 4725243, 4704403

      Fax: 2625944, 4961954

    Email: rms@rms-africa.com


	To:
	
	Dr. John Simister 

	Company:
	
	South Bank University London

	From:
	
	Gbenga Ogunmefun

	Date:
	
	Wednesday, September 17th, 2003

	Pages sent:
	
	Cover + 2

	RE:
	
	RFQ  - Household Spending Pattern


MESSAGE:

Dear John,

Please find below our response to the above referenced brief. 

We hope it adequately addressed the key issues raised as per our last discussion.

We look forward to a favourable response from you, while thanking you for thinking RMS.

Regards,

Gbenga Ogunmefun

Research Executive

	Country:
	Nigeria

	Focus:
	Mainly a survey on household spending patterns.

	Objective:
	To assist the client in providing an academic write-up/journal on the household spending patterns of Nigerians.

	Research Design:
	In-home quantitative research approach. 

This approach would involve the use of RMS’ Omnibus quantitative design rather than the usual ad-hoc quantitative research approach. 

The advantage of the Omnibus is such that it has a large sample size with a +/- 1.4% margin of error, which covers all the existing states (including urban and rural) and the Federal Capital territory of the country. 

Furthermore, the Omnibus is a continuous tracking study that accommodates different clients with specific questions of interest (not more than 30 questions per client). Thus making the cost of a study of this nature, which would be naturally high to be shared among desired clients. 

It   runs every two months throughout a year, which afford the client the opportunity to always come on the bus when necessary given the use of the study results. 

	Sampling Technique:
	Sampling would be done using the modified multi-stage random sampling technique. As such, each location divide would be in smaller units representing high, medium and low sectors. Thereafter, an eligible respondent would be randomly selected from each sector.   

	Data Collection:
	Necessary data would be gathered with the aid of a fully structured questionnaire on a face-to-face personal interview method.

	Target:
	Male/female aged 18 years and above across the ABCD soci-economic classes. 

They will be individuals who make decisions on household spending patterns.

	Location:
	All 36 States and Abuja, the Federal Capital Territory, with the state capitals serving as urban centres. 

The rural locations to be randomly selected will be within the radius of 50 km – 100 km to the urban towns of the selected locations.

	Sample Size:
	A sample size of 5,000 as it pertains to the standard Omnibus coverage.

	Questionnaire:
	The questionnaire to be administered as provided by the client would be modified and adopted in the omnibus standard questionnaire.

	Length of Interview:
	An estimated time of 30minutes per interview.


	Agency’s Responsibility:
	· Training and recruitment of personnel

· Data collection

· Printing of questionnaire

· Quality control measures

· Data capture and processing

· Submission of data file

	Client’s Responsibility:
	· Provide questionnaire

· Reporting 

	Deliverables:
	Data file in ASCII and SPSS format.

	Timing:
	Upon receiving approval from client, the following time frame will hold for the study:

	
	· Preparation for fieldwork

· (to include briefing / training of personnel, printing of questionnaires).
	24th October

	
	· Fieldwork
	27th October – 15th November

	
	· Data processing
	17th November – 7th December

	
	· Submission of Data file
	10th December

	
	Please Note That Since There Are Other Clients Who Have Subscribed To The October Wave, The Timing Has Such Been Arranged To Accommodate All Clients Represented On The Bus.

	Cost:
	Our cost for conducting 5,000 Interviews in urban and rural towns pan-Nigeria with an average of 20 questions is                     £ 4,800.  

The cost is inclusive of: 

· Printing of Questionnaires 

· Data Collection 

· Data Processing 

· Communication.

· Project Management
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