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Most aspects of the 2007 survey are similar to the 1992 and 1997 and 2002 WAS surveys – see the documentation file for each of these earlier surveys.  The following notes provide more up-to-date details on some aspects of the 2007 survey.

SAMPLE SIZE

The total 2007 sample size was 2,475 households;  this cost me £9370.82 (including tax).  The 2007 WAS survey took place in 11 cities (the same 6 cities as 2002:  Bombay, Madras, Delhi, Calcutta, Cochin and Patna;  and 5 smaller cities:  Ahmedabad, Lucknow, Bhubhneshwar', Ludhiana and Vijayawada).  The reason for increasing the number of cities is that IMRB had more fieldwork offices by 2007:  whereas in 2002, IMRB only had 6 offices (it would be prohibitively expensive for me to ask IMRB to carry out fieldwork in a city in which they had no office).  Note that in 2007, IMRB had 12 offices, not 11 – I had to limit the sample, because I couldn’t afford the sample-size IMRB had suggested (2,6000 cases);  so I dropped one of the 12 IMRB offices (Indore).  I chose Indore because, of the four smallest towns with an IMRB office, Indore has the coolest summer – see discussion of temperatures, below.

CITY SIZES

In an e-mail to me on 21st July 2007, Parnika Smehta (an IMRB employee) wrote:

“The population classes are defined on the basis of city population as:

    Class I:        40 lakh+ population towns

    Class II:  10-40 lakh   population towns

    Class III:   5-10 lakh   population towns

You could choose to keep a couple of centres of town class III for reference. 

The difference is largely in terms of their access to resources and aspirations 

and outlook to life.”

In the above comment, “lakh” means 100,000 people.  In the 2007 WAS sample, the 11 cities are in the following classes:

Class I:
Mumbai, Kolkata, Delhi, Chennai, Ahmedabad;

Class II:
Lucknow, Kochi, Patna;

Class III:
Bhubhneshwar, Ludhiana, Vijaywara.

CONSIDERING TEMPERATURE WHEN CHOOSING THE SAMPLE

The 2007 fieldwork was carried out in July & August, i.e. summer.  The intention was to assess the effects of temperature, and the hypothesis that people tend to be more aggressive at very hot temperatures.  An important change for 2007 survey (compared with the 1992, 1997 and 2002 India surveys) is that the data includes time of day of survey;  the aim is to assess if people give a different response if they’re interviewed at a hot time of day (afternoon).  It will also be appropriate to control for whether the household has an electric fan or air-conditioning.

SAMPLE RESTRICTIONS

The 2007 sample (like the WAS 1997 India sample) was limited to married respondents;  this is because I’m currently investigating domestic violence between husband and wife.  In practice, this has little effect:  the 2002 India sample didn’t limit the sample to married respondents, but 96% of the 2002 sample were married respondents.

IMRB used quota sampling, to ensure half the respondents were female.

NEW VARIABLES

Most of the 2007 questions were also included in the 2002 questionnaire.  The main differences are:

· canGoOut (based on a question in some Demographic Household Surveys):  whether or not the respondent can leave the home without permission.  This was intended to learn about women practising ‘purdah’ (female seclusion) – it was assumed that no men would need permission to leave home, and hence that answers to this question by male respondents can be ignored.

· VioMhitB:  violence experienced in the previous month.  This will be useful to test the effects of hot temperatures on domestic violence, if it can be compared with the same question in another survey, taking place not in summer.

· AT_jbSGL:  this was a fourth variable, related to AT_jbNOK and AT_jbINF and AT_jbKID.  This was added by IMRB – I didn’t ask them to do so, but it seems a good idea.

The remainder of this document is information I was sent by IMRB, by e-mail (I slightly amended it in places, for clarity).  The first part summarises the information I sent to IMRB previously:  I chose the objectives, research topics, etc.

John Simister.

Approach note on conducting fieldwork for Research Study for assessing “Household spending and Domestic violence in India”

Submitted by: IMRB International

Submitted to:  John Simister, Birkbeck College, University of London, UK

BACKGROUND

This is a part of an extensive research study.  The study mainly aims at understanding lifestyle (social relations, earnings, consumption, entertainment etc.) social behavior and domestic issues in the urban India. 

This is the 4th wave for the study; the earlier waves were conducted in 1992 and 1997 and 2002.

RESEARCH OBJECTIVES

The research objective in the light of the above background is to:

· To understand the lifestyle behaviour in Urban India

· To understand the socio cultural issues like spending behaviour and domestic violence

FACTORS AFFECTING RESEARCH DESIGN

· Considering the objectives of research, the target group should include both housewife and chief wage earner (a chief wage earner is defined as the person who contributes the maximum to the monthly household expenses). 

· Other adults in the family would not have an idea on the family spends.

INFORMATION AREAS
	Study objective
	Key information areas 

	Household details 
	Total number of House hold members

	
	Gender 

	
	Age 

	
	Relationship 

	
	Education 

	
	Occupation 

	Decision making
	Financial  Decisions 

	
	Important decisions

	
	Bank accounts

	Time Spend
	Time spend in paid work 

	
	Time spend in domestic work

	
	Time spend in leisure

	Earnings 
	Husband’s Income

	
	Wife’s income

	
	Total Household income

	Spending
	Spending on Ration

	
	Spending on Alcohol / cigarettes

	
	Spending on clothes

	
	General expenses electricity, water, LPG etc.

	
	Spending on servants, other hired services

	
	Spending on transportation

	
	Spending on communication

	Durable ownership
	Ownership of various Household durables

	Domestic Issues
	Sufficient reasons for divorce

	
	Use of violence by / against partner


RESEARCH DESIGN

· Research Methodology –

· We would be conducting face-to-face interviews using a largely structured questionnaire as data collection tool.

· The respondents would be contacted at their residence through a process of random sampling
· Target Group – 
· Adults

· Males, Females (CWE / Housewives )

· Belonging to SEC A/B/C/D/E households


· Centers & sample size –

	
	

	Centers
	Zone
	Sample size

	Mumbai
	West
	300

	Kolkata
	East
	300

	Delhi 
	North
	300

	Chennai
	South
	300

	Ahmedabad
	West
	200

	Lucknow 
	North
	200

	Kochi
	South
	200

	Patna 
	East
	200

	Bhubhneshwar
	East
	150

	Ludhiana
	North
	150

	Vijaywara
	South
	150

	Total
	2450


· Minimum Quotas – 

	GENDER
	

	Males
	50%

	Females
	50%

	SEC
	In proportion to population

	AGE
	In proportion to population


· Sampling plan – 

We propose systematic random sampling methodology as follows:

· Starting addresses would be generated from the electoral rolls. This would not only ensure that the respondent selection is free of any bias, it would also give a good geographical spread of the city

· Around each starting address pre-defined number of interviews would be done. Successive households in a starting area would be contacted using the right hand rule of field movement.

COST AND SCHEDULE

Schedule

The time lines for the study would be as follows:

	Activity
	Day

	Commissioning of the study
	Day 0

	Questionnaire finalization
	Day 3

	Field set up and training of teams
	Day 5-7

	Fieldwork duration
	Day 8-22

	Data coding, punching & cleaning
	Day 20-33

	SPSS data file
	Day 36


Cost
The study would be as follows:

N = 2450:  8340 UK pounds
A 12.36% service tax will be added to the above amount as per Government of India laws. 

Cost including tax:  9370.82 UK Pounds.
